
! " # $ % & ( ) * ( + , & ! ! " # $ % & ( ) ) - . " & ( - ) ! / , " ) ) % 0 * & # " & % + 1 ! ! " # $ % & / - ! ! 2 ) ( / " & ( - ) *

!"!#$%&'()$*++,-.$
/01$-+2$/34&50$6-'20+0'
6-'20+$7),28



3

!"#$%&'()$
%*+,-.,/#

Our goal is to learn more about new and novice 

gardeners who’ve started gardening in the past 

four years.  

Specifically, we’re interested in learning more about 

the following: 

! whether they will continue gardening 

! if they’ll expand their gardening activities

! why they buy 

! where they shop 

Based on our findings, new and novice gardeners 

will continue and expand their gardening pursuits 

in 2024 beyond. 

Mike Reiber
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New and novice gardeners experienced success in 
their 2023 gardening pursuits. 
! 70.8% felt very successful or successful with their garden activities in 2023.  79.4% of 

males vs. 63.7% of females reported feeling very successful or successful in 2023.   

! 83.1% were highly satisfied or satisfied with the quality of their flowers, fruits and 
vegetables they grew in 2023.  

New and novice gardeners plan to spend more time, 
more money and expand their gardens in 2024.
! Compared to 2023, 48.3% plan to spend more money on gardening in 2024.  

! Compared to 2023, 52.1% plan to spend more time in their gardens in 2024. 

! 69.7% said they will plant more and expand their gardens in 2024. 

New and novice gardeners know the plants they want 
and will drive and pay more to purchase them.
! 81.3% purchased most of their gardening supplies at Home Depot, Lowe’s and Walmart 

in 2023 vs. 8.2% who bought at independent garden centers.

! 72% purchased most of their garden plants at Home Depot, Lowe’s and Walmart in 2023,  
vs. 11.3% who bought at independent garden centers. 

! If retailers did not carry the variety or kinds of plants new and novice gardeners wanted 
to buy, 40.8% said they would drive 6-10 miles to find their desired plant. 46.8% of males 
will drive 6-10 miles vs. 35.9% of females. 

! 74.5% said they would pay more for the specific color of flower or specific variety of 
vegetable plant they want. 

! Only 21.4% would buy what store associates suggest as substitutes. 

0&#12.'+#$32)),45
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New and novice gardeners want more blooms, more 
produce and organically or locally grown plants.  
! 53.3% said producing lots of blooms, fruits and vegetables was their most important 

purchase criteria for garden plants. 

! 69.6% characterized garden plants grown organically as extremely or very important.  
73.5% of males vs. 65.5% of females characterized plants grown organically as extremely 
or very important. 

! 69.6% characterized plants grown locally as extremely or very important.  78.4% of males 
vs. 65.4% of females characterized plants grown locally as highly important or important. 

New and novice gardeners are interested in both seeds 
and garden plants.   
! 48.3%  bought seeds to grow plants to plant in their gardens.  57.8 of males vs. 42.1% of 

females buy seeds to  grow plants to plant in their gardens. 

! 46% reported buying plants to plant in their gardens.

! 36.8% reported growing garden plants from seeds to save money.  

! The top four retail outlets where respondents purchased seed to grow into garden plants 
included: Walmart (40.6%), Lowe’s (37.2%), Home Depot (36.8%) and Independent Garden 
Center (29.9%).

New and novice gardeners value brands and varieties. 
! 39.1% reported the most influential purchase factor for plants is national brand.  44.9% of 

males vs. 34.7% of females said national brand is the most influential factor. 

! 28% of respondents characterized store brands as the most influential purchase factor. 

! 32.9% of respondents characterized variety as the most influential purchase factor.

0&#12.'+#$32)),45
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29.5%

70.6%

23.1%

76.9%

First time gardener 2 - 4 years
0.0%

10.0%
20.0%
30.0%
40.0%
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70.0%
80.0%
90.0%

26.6%

73.4%

First time gardener 2 - 4 years
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90.0%

When did you start gardening? 
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39.3%
49.4%

10.1%
1.1%

Beginning gardener Casual gardener Experienced gardener Expert/Master gardener
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Which level of gardening experience do you have?

45.2% 46.6%

7.5%
0.7%

32.2%

52.9%

13.2%

1.7%

Beginning gardener Casual gardener Experienced gardener Expert/Master gardener
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%
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21.2%

42.5%

30.8%

5.5%

24.0%

55.4%

17.4%

3.3%

Very successful Successful Not as successful as I’d like Definitely unsuccessful
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

22.5%

48.3%

24.7%

4.5%

Very successful Successful Not as successful as I’d like Definitely unsuccessful
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Did you feel successful with your garden activities 
in 2023?
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30.7%

52.4%

13.5%

3.4%

Highly satisfied Satisfied Not satisfied Highly dissatisfied
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

How satisfied were you with the quality of the 
flowers, fruits and vegetables you grew in 2023 

turned out?

83.1%

13.5%

3.4%

How satisfied were you with the quality of the 
flowers, fruits and vegetables you grew in 2023 
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40.5%

48.3%

11.2%

Same amount of money More money Less money
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Are you likely to spend more or less on gardening in 
2024 compared to 2023?
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34.5%

52.1%

13.5%

Same amount of time More time Less time
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

How much time do you expect to spend 
gardening in 2024 compared to 2023? 
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69.7%

21.0%

6.7%
2.6%

Yes, and I will plant more and
expand my garden

Yes, but I will plant  the same
amount

Yes, but I will plant less No
0.0%

20.0%

40.0%

60.0%

80.0%

Is gardening something 
you plan to continue in 2024?
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37.5%

26.6%

17.2%

8.2%

Home Depot Lowe’s Walmart Independent garden
center

0.0%

10.0%

20.0%

30.0%

40.0%

Retailers where you bought most of  your gardening supplies 
(i.e. seeds, fertilizers, pesticides, equipment, etc.) in 2023? 
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27.0% 26.6%

18.4%

11.3%

Home Depot Lowe’s Walmart Independent garden
center

0.0%
5.0%

10.0%
15.0%
20.0%
25.0%
30.0%

The top four retail outlets for garden plants?
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27.0% 26.6%

18.4%

11.3%

Home Depot Lowe’s Walmart Independent garden
center

0.0%
5.0%

10.0%
15.0%
20.0%
25.0%
30.0%

Retailers where you bought most of your garden plants in 
2023?

28.1% 26.0%

19.2%
13.0%

25.6% 27.3%

17.4%

9.1%

Home Depot Lowe’s Walmart Independent garden
center

0.0%
5.0%

10.0%
15.0%
20.0%
25.0%
30.0%
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35.6%

27.7%

21.4%

14.6%

0.8%

Visit other retailers Search the internet Buy what store associates
suggested as substitutes

Wait to see if the product
arrives later

Other (please specify
where )

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

50.0%

If retailers you regularly shop did not have the variety or kinds of plants 
that you wanted to buy in 2023, what did you do?
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21.4%21.4%

14.6%

If retailers you regularly shop did not have the variety or kinds of plants 
that you wanted to buy in 2023, what did you do?

If retailers you regularly shop did not have 
the variety or kinds of plants that you 

wanted to buy in 2023, what did you do?
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29.4%

40.8%

23.6%

6.2%

Up to 5 miles 6 to 10 miles More than 10 miles I wouldn't drive anywhere
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

How far are you likely to drive to find the specific color of flower 
or specific variety of vegetable plant?

29.1%
35.9%

28.2%

6.8%

29.8%

46.8%

18.1%

5.3%

Up to 5 miles 6 to 10 miles More than 10 miles I wouldn't drive anywhere
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%
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74.5%

25.5%

Yes No
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

Are you likely to pay more for 
the specific color of flower or
specific variety of vegetable 

plant you want? 
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53.3%
46.4%

21.0%
17.2%

13.0%

Produces lots of blooms,
fruits and vegetables

Easy to grow Grows well in hot and dry
conditions

Grows as well in containers
as it does in the ground

Grows quickly
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

What is the most important characteristic about the plants you purchase?

53.3%
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What is the most important characteristic about the plants you purchase?
What is the most important 

characteristic about the plants 
you purchase?
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1.4%

10.3%

13.7%

13.0%

17.1%

41.1%

0.0%

9.9%

5.8%

7.4%

19.0%

55.4%

Twitter

Instagram

Pinterest

TikTok

Facebook

YouTube

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

What are the most important social mediums you use to 
learn about new plants and gardening supplies. 
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31.4%
37.2%

24.1%

6.1%
1.1%

Extremely
important

Important Neither
important nor
unimportant

Unimportant Definitely
unimportant

0.0%
5.0%

10.0%
15.0%
20.0%
25.0%
30.0%
35.0%
40.0%

How important is it to you that the 
garden plants you buy are grown 

organically?

29.6%
35.9%

27.7%

5.0% 1.9%

34.3%
39.2%

18.6%

7.8%
0

Extremely important Very important Neither important nor
unimportant

Unimportant Definitely unimportant
0.0%

10.0%

20.0%

30.0%

40.0%

6#7$8,4*#-#4$!4#-*
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23.9%

41.5%

29.6%

5.0%
0.0%

35.3%
43.1%

17.7%

3.9% 0.0%

Extremely important Important Neither important nor
unimportant

Unimportant Definitely unimportant
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%
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24.9%

4.6%
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Extremely
important

Important Neither important
nor unimportant

Unimportant Definitely
unimportant

0.0%
5.0%

10.0%
15.0%
20.0%
25.0%
30.0%
35.0%
40.0%
45.0%

How important is it to you that the garden plants 
you buy are grown locally?

70.6%
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48.3% 46.0%

17.6% 18.4%

I buy seed and grow plants to
plant in my garden

I buy plants to plant in my garden I save seeds from last year and
grow my own plants

I do a combination of both seeds
and plants

0.0%

20.0%

40.0%

60.0%

Do you grow your own plants from seed, or do you buy plants at the 
store? 

42.1% 43.4%

15.1%
24.5%

57.8% 50.0%

21.6%
8.8%

I buy seed and grow plants toI buy seed and grow plants to
plant in my garden

I buy plants to plant in my garden I save seeds from last year andI save seeds from last year and
grow my own plants

I do a combination of both seedsI do a combination of both seeds
and plants

0.0%

20.0%

40.0%

60.0%
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32.6%
36.8%

14.2% 12.3%
4.2%

That’s the way I’ve 
always done it and 

enjoy it

Save money The varieties of plants
that I want only come

in seeds

Plants are easier than
growing things from

seed

Other (please specify)
0.0%
5.0%

10.0%
15.0%
20.0%
25.0%
30.0%
35.0%
40.0%

Why do you grow your own plants from seed?
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3.8%

4.4%

7.6%

13.2%

13.8%

13.2%

19.5%

28.9%

38.4%

42.8%

37.1%

7.8%

17.7%

14.7%

7.8%

17.1%

20.6%

27.5%

31.4%

34.3%

28.4%

46.1%

Mail Order Catalog

Online other

Hardware store

I saved the seeds from last 
year’s vegetables

Farm supply store

Grocery store

Amazon

Independent Garden Center

Home Depot

Lowe's

Walmart

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

5.4%

9.6%

10.3%

11.1%

15.3%

16.1%

22.6%

29.9%

36.8%

37.2%

40.6%

Mail Order Catalog

Online other

Hardware store

I saved the seeds from last 
year’s vegetables

Farm supply store

Grocery store

Amazon

Independent Garden Center

Home Depot

Lowe's

Walmart

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

If you grow from seed, where do you 
get your seeds? 
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39.1%
32.9%

28.0%

National Brand Specific variety of plant Store Brand
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

What are the three most influential factors in your plant 
purchase decision?

34.7% 36.8%
28.5%

44.9%

27.8% 27.3%

National Brand Specific variety of plant Store Brand
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%
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FemaleFemale
54.7%

MaleMale
45.3%

Survey Gender 
Breakdown
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19-26 27-41 42-58

0.0%

10.0%

20.0%

30.0%

40.0%

37.1% 36.7%
26.2%

Age Breakdown

!"#$#%"&!"#$ '%&'()"*+ (#$$,*"-%)"#*.)"**-+

19-26 27-41
42-58

0.0%

20.0%

40.0%

60.0%

33.6% 37.7%
28.8%

41.3%
35.5%

23.1%
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