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The Axiom 
Advantage

Our goal with this research is to learn 

more about how much money and 

time home gardeners spent on their 

gardens in 2023, and how they view 

the 2024 gardening season.  

Based on our findings, we think the 

future is bright for 2024.  

Mike Reiber



Executive
Summary
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Despite economic concerns, respondents spent more 
money on gardening in 2023 and plan to spend more 
money in 2024.  
• 48.5% of respondents reported spending more money in 2023 compared to 2022. 

• 53.5% of Gen Y respondents and 52.7% of Gen Z respondents reported spending more 
money in 2023 compared to 2022.

• Future spending for 2024 up 19.5% (those forecasting spending more) over 2022 and 
more than 60% more than 2020.

• 45.8% of respondents plan to spend more money in 2024 than they did in 2023.

• 55.8% of Gen Y respondents and 43.4% of Gen Z respondents plan to spend more money 
in 2024 than they did in 2023.

• Home improvement (25.6%) and eating out (20.8%) were cited as the top 2 spending areas 
among respondents who spent less money on gardening 2023.

Despite returning to work, respondents spent more 
time gardening in 2023 and plan to spend more time 
gardening in 2024.  
• 45.3% of respondents reported spending 50-100% more time in their gardens in 2023 

compared to 2022.

• 59% of Gen Z and 54% of Gen Y respondents reported spending 50-100% more time in 
their gardens in 2023 compared to 2022. 

• 14.5% more spending time gardening than in 2022.

• 50.5% of respondents expect to spend more time gardening in 2024 compared to 2023.

• 56.4% of Gen Y and 54.3% of Gen Z respondents expect to spend more time gardening in 
2024 compared to 2023. 

• Working more (30.2%) and bad weather (20.6%)  were cited as the top 2 reasons among 
respondents who spent less time in their gardens in 2023. 



Respondents plan to plant more and expand 
their gardens in 2024.
• 64.7% of respondents plan to plant more and expand their gardens in 2024.

• 76.2% of Gen Y and 71.2% of Gen Z respondents plan to plant more and 
expand their gardens in 2024. 

Independent garden centers important sources 
of new and unique plants and information. 
• 59.9% of respondents reported the same number of visits to independent 

garden centers, and 19.5% reported more visits to independent garden 
centers in 2023.

• The top 2 reasons for visiting local garden centers were more plant choices 
(27.1%) and new plant varieties (19.7%).  Among Gen Z respondents these 
percentages increase to 25.7% and 22.5%, respectively.  

• 28.3% of respondents name local garden centers are the number 1 place for 
learning about new plants and gardening supplies.  Websites and social 
media are number 2 and 3 sources at 27.7% and 22.2%.

Top 3  gardening projects for 2024 include 
curb appeal gardens, creating vegetable 
gardens and growing new kinds of vegetables 
and fruits. 
• 57.6% of respondents reported their #1 2024 project is creating front of the 

house plantings that increase the curb appeal. For Gen X respondents, this 

percentage increases to 61.4%. 

• 44.1% reported creating vegetable gardens as their #2 project.  

• 36.9% reported growing new kinds of vegetables and fruits as their #3 2024 

project.  For Gen Y respondents, this percentage increases to 45%.

Executive
Summary
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How much time did you spend gardening in 2023 compared to 2022?
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Adding more in-ground garden
space

Adding more container gardens

Planting fruit trees

Growing new kinds of vegetables
and fruits

Planting more flowering shrubs

Creating vegetable gardens

0.0% 20.0% 40.0% 60.0% 80.0%
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What is the most important gardening project that you hope to accomplish in 2024? 

56.7% Are Interested In 
Increasing Curb Appeal
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Demographics - Regions 

N=500
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50.9%49.1%

Survey Gender Breakdown

Gen Z 19-26
Gen Y 27-41

Gen X 42-58
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Survey Age Groups

Demographics - Age/Gender 

MaleFemale
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What type of garden do you have? 

Demographics - Garden Types
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What types of plants do you grow? (check all that apply)

Demographics - Plant Types
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Additional information
available upon request

mreiber@axiomcom.com

mailto:seinck@axiomcom.com
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Axiom Market Insights 
2023 Vegetable Garden Study

952-224-2939 ext. 111

mreiber@axiomcom.com

Mike Reiber, CEO

Axiomcom.com

About Axiom

Positively Different
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Combined Client Results 

23%
Increase in Sales

45%
Business Savings

$500M+
Half a Billion in Sales

Axiom strategies have generated in excess of 
$500,000,000 in combined sales for our clients.

$350M+
Savings to Clients

Axiom programs have saved more than 
$350,000,000 in combined expenses for our 
clients.

78%
Increase In Content Views

50+
Patents

60+
Awards

5000+
News Articles Earned
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